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2. Explain  the concept of  Tourism B.T.M. EXAMINATION, 2025
Marketing. Describe its Nature, Process and (Fourth Semester)
Growth. 16 (Re-appear Only)
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3. Write about the C t of Servi d
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describe their salient features. How the services

‘ Before answering the question-paper, candidates must
are different from products ? 16

ensure that they have been supplied with correct and
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complete question-paper. No complaint, in this regard

will be entertained after the examination.
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Note : Attempt Five questions in all. Q. No. 1 is (¢) NGO in Tourism 2

compulsory. Attempt any four questions (d) Niche Marketing 2
selecting one question from each Unit. All (¢) Market Segmentation 2
questions carry equal marks. (f) Heterogeneity in Service Marketing 3
A qre wE F IW AT 1w w1 (g) Promotion Mix. 3
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1. Write brief notes on the following : (3) Hehe HHERM
(a) Social Marketing 2 () T fogor # fafesm
(b) Pricing in Tourism (1) e T |
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Unit II

ECOERRI

4. Write notes on the following : 16
(a) Tangibility and Intangibility
(b) Separability and Inseparability.
frafafem w fewfr fafew -

(37) Hdar WA ST
(&) YUEFRUiEar AR sfadea |

5. Describe the issues and challenges in Tourism
Marketing with reference to tourism marketing

in India. 16
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Unit II1 Unit IV
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8. Describe the concept of Tourism Pricing and

6. Explain the concept of Marketing Mix. How
promotion. Write the importance and process

we develop marketing mix of service marketing

of pricing. 16
in Tourism ? 16 e qer Frsi R TER N SEROT
oo faAor %1 SfEuRon hl WEenEd | B Tt ®iST | gem fuRe w1 mee T
T G B w fw A A e fetare |
fofgd @ T 2 9. Discuss the different pricing strategies in

tourism marketing. 16

7. Write about the tourism markets and their
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